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There are four main options available to you as a method of sale, and they
Swgriboard are.

SALE BY AUCTION

WEICome Auctions are highly focussed marketing campaigns designed to bring the
maximum number of potential buyers to your property, maximise your sale
price, and minimise the time that your property is on the market. Auction offers
increased control to you as the vendor, as you set the time frame, the reserve
price and the terms for the contract of sale.
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n— ’ The impending auction date can create a sense of urgency and a ‘call to action’
amongst buyers which can ultimately lead to greater competition and a higher
price for your property.

SALE BY PRIVATE TREATY

The property is marketed with a definite ‘asking price’ agreed between you
and your agent based on market analysis. This method of sale is effective in
targeting buyers who search logically and want to visit properties in a specific

price range.

SALE ‘BY NEGOTIATION’

This method is used by home owners wishing to test the market opinion on price
and is designed to be used for a limited period only. By removing the price it
can open your home to a wider range of enquiry and multiple offers can lead to

a price which exceeds expectation.

SALE BY OFFERS OVER

This philosophy is based on research which reveals that 80% of buyers spend
5% above where they initially started looking. Offers over is used to attract
more potential buyers to the property and the increased competition is used to
drive up the price. The key is getting them there in the first place, price is “so”

important in this step.
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